TBER-5Fil SN TSEXHERE

- IR

—BFES LN ZE

different cultural expressions of Guizhou
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> BLEARM  (Hero Pieces): WIREMRAC (flfks:1q)
< H®KM  (Accessible Luxury): iS5 R,

< AIHCH (Entry-level Accessories): HillZ5 545,
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[BIFE NIEA] - RIEE ASRERESITH (Founder)
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[TEARREEAZ] - BRERB4#ET K (Director of Blockchain Technology)
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[t TiE4] - A&k Ie/ 2% (Creative Director)
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[BERFEABL] - Vg5 2E7FAN (Head of Supply Chain & Operations)
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(MR AMEL] - TS5 REfAF A (Head of Marketing & Branding)
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	「贵衣·绣迹」  贵州首个可穿戴文化基因库
	-商业计划书-
	一场穿在身上的文艺复兴

